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How the brand identity fits the brief:

What do all fascinating masterpieces - pyramids, Mona Lisa, Twitter logo and even
nature have in common? It's the golden ratio - harmony and proportion.

It is no surprise that the horn of the golden fleece - the symbol of the wealth and prosper-
ity of western civilization - embodies the same principles.

According to the legend, we lost this treasure and knowledge. But today with the help of
modern technologies we can recreate what we have lost and bring the harmony of the
Golden Ratio back.

The Pixels on the logo demonstrates the variety of the materials of Vani Museum. Logo
is pixelated and it represents our knowledge of history which is never complete and
there's always room for new discoveries. Pixels also symbolize our digital world and the
new paradigms museums should respond to. It is essential for museums to implement
various kinds of digital technologies.

The logo for the collections demonstrating Okromravali Colchis expresses our desire to
recreate the lost treasure and history (golden fleece) by using modern technology (pixels)
and achieve the harmony (golden ratio)
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How the Brand Will Evolve



